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Platform | Campaign_goal | Spend($) | Impressions | clicks | ROI | Conversions
001 Facebook | Brand Awerness 500 12500 | 450 | 120 12
002 | Google Ads Lead Gen 1200 8200 | 980 | 350 55
003 | Instagram | Website Traffic 300 25000 | 1100 | 80 8
004 LinkedIn B2B sales 2500 5400 120 | 410 5
005 TikTok Video-Views 850 45000 | 3200 | 230 42
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https://drive.google.com/drive/u/l/my-
drive?q=type:spreadsheet%20parent:0ALU8TGQotBK3UkKOPVA
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https://drive.google.com/drive/u/1/my-drive?q=type:spreadsheet%20parent:0ALu8TGQotBK3Uk9PVA
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